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Now, everything again comes to the 
surface.  
(The Logic of Sense, Gilles Deleuze)

      Today, we wear clothes during the day, 
at night, and inside our homes.  These 
clothes, complicated in design, are 
fragments of fabric sewn together to form 
sleeves and a body.  However, the fi rst 
clothes were made from simple cloth and 
simpler in their design.  Cloth is familiar to 
modern man and easy to obtain.  Yet, if we 
stop and try to imagine ourselves weaving 
the fabric from yarn, we realize just how 
involved the process is.
      The material used as the fi rst clothes is 
said to have been pelts, but just how and 
when did man begin using them?  We can 
imagine our ancestors reaching for the pelts 
of their catch and shrouding their bodies.  
Wrapping is the fundamental function of 
clothes.
      After our ancestors began wrapping 
their bodies, they gave this action various 

meanings.  The main purposes, according 
to various theories, were protection, 
decoration, rituals, or as a symbol of power 
and station.  But no matter the reason, 
clothing also had various additional 
functions.  One is concealment.  By 
wrapping their bodies, they hid their until-
then exposed fl esh.  When something is 
hidden, man by nature develops the desire 
to see what is inside.  In other words, our 
bodies would not attract sultry glances if 
they were uncovered.  The eroticism 
surrounding the body no doubt was born 
when the body was wrapped. 
      Another interesting function arising from 
the act of wrapping the body relates to form.  
Be it a pelt or fabric (hereafter referred to as 
‘cloth’ for convenience), wrapping the body 
gives a two-dimensional piece of cloth 
three-dimensional form.  Once removed from 
the body, cloth reverts to its two-dimensional 
form ‒ easily switching between two- and 
three-dimensional.  But wrapping is not 
unique to cloth.  For example, make-up is 

another means of covering up.  The act 
of applying layers of skin lotion, 
emulsion, foundation and other 
cosmetics to the entire face can, at 
times, blur or obfuscate facial 
expressions and at other times, 
emphasize facial features.  Alternately, 
needles can be inserted into the skin 
(i.e. tattoos) thereby creating new 
original design patterns.  Cosmetics, 
tattoos and, of course, clothes all have 
a common feature; they all create a 
new outer layer.  Our existence is not 
static, but forever changing.  This 
change manifests itself on the surface.  
Things happen on the surface.  We can 
only see a thing’s surface.  If we want 
to look deeper, our only alternative is to 
push aside the clothes, make-up, and 
other wrappings.  Even so, yet another 
surface is revealed.  Playing with these 
multiple layers is what we call fashion.

Hiroshi Ashida: Born 1978.  Ashida quit his Ph.D. research program at the Kyoto University Graduate School.  He is now assistant curator at the Kyoto Costume Institute.
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Text: Hiroshi Ashida

The Language of Dress ing Up

We continue to create our outer layer by wrapping and dressing our bodies.



Photography / Satoru Naito, Text / Dai Furusawaa

Sunglasses

Jeremy Scott × Linda Farrow

Haori gown

Full Nelson

Drawstring bag

THEATER PRODUCTS

Stole

Faliero Sarti

This range is a collaboration 

between Linda Farrow, a popular 

brand with celebrities, and Jeremy 

Scott. The wearer peeks through 

the fi ngers, which adds charm to 

the eyes.

Sunglasses 20,000 yen (reference 

price) 

Jeremy Scott x Linda Farrow 

(Diptrics)

This gown, based on a short-kimono 

coat design, accentuates feminine 

delicacy and dignity.

Haori gown 35,700 yen

Full Nelson (Agosto Inc.)

A spangled drawstring bag for 

an urbane look. Change the 

confi guration to suit your needs 

depending how you tie the bag or 

use the inner button.

Drawstring bag

Black, silver, brown

23,100 yen each 

THEATER PRODUCTS(THEATER 

PRODUCTS OMOTESANDO)

Bracelet

AMBUSH®

An ironic hand bracelet from the 

pop accessory brand, AMBUSH®, 

designed by Verbal, member of the 

Japanese hip-hop band, m-fo.

“SKULL ‘AMB’ BONES” BRACELET 

18,690 yen

AMBUSH® (AMBUSH®）

High heels

United Nude

Established English shoe-maker 

Clarks and a Dutch architect 

created this shoe brand.  The heels 

are covered in the same pattern, 

giving your feet presence.

High heels 19,950 yen

United Nude (United Nude)

This colorful stole from Italy’s 

established textile brand Faliero 

Sarti is light, soft and comfortable.

Stole 32,550 yen 

Faliero Sarti (Guild Prime Shibuya)
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Accoutrements

Wrapping to hide. 
Wrapping to show. 

Wrap-around skirt

PHNOMENON

This delightful check skirt 

accentuates the masculinity of 

the upper body and the delicacy 

of the lower body.

Madras check, wrap-around skirt

19,950 yen

PHENOMENON

(THE CONTENPORARY FIX)

Shirt

yoshio kudo

An elegant scarf covers the 

shirtfront.  For a rough image, 

release the scarf using the fastener 

on the left shoulder. 

Scarf shirt 30 ,450 yen

yoshio kudo (yoshio kudo)

Ring

YOSHiKO CREATiON

Outdoor sandals

NIKE

Furoshiki

TABAYAMONO, United Arrows

YOSHiKO CREATiON is popular for 

its accessories with fl ora and fauna 

motifs.  This entwined rose ivy ring 

adds glamour to your fi nger.

Rose Ring (black, gold) 

23,100 yen each 

YOSHiKO CREATiON 

(RE.BIRTH information Desk)

Inspired by the Nike SB backpack 

straps, these comfortable sandals 

combine the right exposure and 

sense of stability. 

Nike Air Deschutz 8,190 yen

NIKE (NIKE Japan)

These modern furoshiki wrapping 

cloths in pop designs can also be 

draped around the neck as a stole. 

Furoshiki (stripes) M size 3,150 yen

Furoshiki (stripes) L size 3,675 yen

Furoshiki (dots) L size 4,725 yen

TABAYAMONO (United Arrows, 

Harajuku Main Branch, Women's)

Umbrella

senz × minä perhonen

This range is a collaboration

between Minä Perhonen fabric 

and the innovative design of Senz 

umbrellas, which do not turn inside out 

even in a gale.  These umbrellas will 

protect you from the depressing rain. 

Folding umbrella (left) 6,825 yen

Stick umbrella (right) 9,240 yen

senz x minä perhonen 

(minä perhonen)

Dress

L'histoire se repétè

The feminine drop of this fl owing 

salopette leaves a lively impression. 

Salopette 27,300 yen 

L'histoire se repétè (United Arrows, 

Harajuku Main Branch, Women's)



     The code-like numbers in the 
brand name, 132 5. Issey Miyake, 
represent one piece of fabric making 
leaps to the third dimension when 
spread, the second dimension when 
folded, and the fi fth dimension of the 
blank space when half the width.  
(The fourth dimension transcends 
time.)  These mysteriously shaped 
clothes are a departure from the 
traditional concept of the form or 
fi nished shape of clothes when worn.  
These garments allow the wearer to 
enjoy the actual process of unfolding 
and changing their shape. 
     The intriguing movement is part of 
the garment’s charm; the origami-
evoking shape metamorphoses into 
an unexpected item when pulled and 
twisted apart.  Refolding the garment 
is bewildering, but when folded along 
the permanent-pleats, it will to your 
surprise easily revert to its two-
dimensional shape.  When looking at 
Issey Miyake’s A-POC (A Piece of 
Cloth) brand, we can clearly see his 
designs are characterized by 
planarity.  Despite being shaped like 

Western clothing, these garments are 
more Japanese-like. 
     The beautifully shaped planarity 
when the garment is folded is not 
only a fresh concept, but also 
practical for storing and carrying.  
The recycled polyester fi ber used 
does not deteriorate, no matter how 
many times it is recycled.  In our 
modern lifestyle, clothes are 
necessities, but they are more so 
symbolic.  The wastefulness in luxury 
and high fashion, in fact, shored up 
prices.  The 132 5. Issey Miyake 
design and products challenge the 
status quo and have the potential to 
radically change our relationship with 
clothing.
     Planes and pleats combined give 
these garments their characteristic 
shape ‒ a spatial eff ect when they 
are expanded into their third 
dimension.  The intensive planarity 
and abundant crimps wrap the actual 
bodyline, but do not necessarily hide 
the whole body.  The diff erent ways 
the pleats spread depend on the body 
shape.  The calculated way the fabric 

falls gives the garment 
maneuverability when it sways with 
the body ‒ hinting at the wearer’s 
body, and its shape and movement.
     When we wrap our bodies in 
clothes, we apply another surface 
over our body skin and cover it with 
an otherness ‒ an extension of 
ourselves.  We are playing with our 
otherness and creating multiple 
personalities with diff erent surfaces of 
clothing.  The 132 5. Issey Miyake 
design is an extension of this trait.  
Wrapping our body with a fl at piece 
of fabric hides and dilutes its 
personality and gender; just as evenly 
painting a face in mat colors makes 
the face’s individual characteristics 
and gender ambiguous.  However, our 
individuality is not completely 
covered.  On the contrary, the genius 
of 132 5. Issey Miyake is the diff erent 
ways their products fi t each body.  
The art of fabric shows us diff ering 
expressions in diff erent dimensions 
and teaches us that something is still 
exposed on this second skin layer 
over our body’s surface. 

No.3 Pants:

The distinguishing 

feature of these 

spiral pants, which 

look like a snail 

cross-section, is the 

complex, interlaced 

pleats.  The skirt-

like long pant legs do 

not dictate how the 

pants are to be worn 

or who wears them.  

(63,000 yen)

No. 3 Top: Folded in a 

complex, constructive shape, 

this top is available in an 

impersonal grey, a subtle 

red, and rainbow-colored foil 

to highlight any skin color.  

Folded, spread out or worn, 

this top is interesting no matter 

the shape.  (29,400 yen)

No. 9 Skirt: 

This skirt beautifully combines 

persimmon-colored fabric with 

bronze leafi ng.  The oversized 

waist tied with a similar belt 

gives expression to the skirt.  

(44,100 yen)

No.1 Dress: 

This impressive dress rotates 

and reduces into a rectangle.  

When worn, the pleats open 

to give the dress three-

dimensional volume.  Fasten 

the snaps in diff erent ways 

to change the silhouette.  

(36,750 yen)

No. 9 Top: 

The irregular shape 

of this skirt-shaped 

top lends itself to be 

worn in several ways 

depending on your 

mood.  (33,600 yen)
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Photography/Satoru Naito (p. 4), Takemi Yabuki “Femme” (p. 5); Text/Kyoko Ozawa

Fun Dressing Up

No.1
132 5.Issey Miyake



Scarf around head 16,800 yen

THEATER PRODUCTS/THEATER 

PRODUCTS OMOTESANDO

Fumiko Aoyagi (Shop clerk/Harajuku)

One piece of fabric plays a dramatic role 
in the fl ow of daily life.
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Photography/Takemi Yabuki “Femme” (p. 6, 8, 10, 12), Maki Taguchi (p. 7, 9, 11, 13)

Hair & Make up/Tsukushi Ichikawa

Models/Shohei Yamashita (p. 8, 10), Sayo Akasaka (p. 6, 12)

Text/Hiroshi Ashida

Dressed-up People

Top 17,850 yen

Stole 19,950 yen

Pants 23,100 yen

PLEATS PLEASE ISSEY 

MIYAKE/ISSEY MIYAKE INC.

Make-up and accessories
 create a surface 

and change the natural body 
in a diff erent manner. 



Top 14,700 yen

Pants 28,350 yen

Stole 15,750 yen

PLEATS PLEASE ISSEY 

MIYAKE/ISSEY MIYAKE INC.

Handkerchief around neck 3,150 yen

undecorated MAN/

undecorated MAN

Toru Saita (Hairdresser/Omotesando)
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The stole was the original accessory.  
Draping a piece of material draws 
attention and accentuates.



Top 29,400 yen

Pants 63,000 yen

132 5. ISSEY MIYAKE/

MIYAKE DESIGN STUDIO

Belt and pumps supplied by 

the stylist

Shorts 84,000 yen

MIKIO SAKABE/CANDY

Leo (DJ/Shinjuku)
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Each article of clothing has its own attribute.
The skirt, for example, has culturally

 come to defi ne a female.  
Diff erent facets appear 

when wrapped in these cultural restraints.



Coat 29,400 yen

Shirt 33,600 yen

Pants 36,750 yen

132 5. ISSEY MIYAKE/

MIYAKE DESIGN STUDIO

Pintucked Dolman shirt ‒ sample

EMODA/EMODA, Shibuya 109 Branch

Yoko Kunie (Part-time worker, Shibuya)

Ample clothing fills 
with air and covers body traits.

The dichotomy of males and females 
becomes ambiguous, 

and the presence of a third, 
neutral gender emerges.

　
　
　
　
　
  STYLIN

G
 
 12-13




